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We used hundreds of spaces brands hadn’t booked to place Marina’s 54 Instagram posts.
More than 850 spaces showed Marina's pictures gardening, eating churros, or taking a nap...
without further explanation. We just waited, and it worked. : —

Results

Marina went viral. What started in the subway, reached social media, street conversations,
press, TV, radio and even other countries. As everyone was talking about her, we revealed
that JCDecaux was behind it in front of all the CMOs at the same place, in the Effies.
Proving the power of the medium and convincing brands to invest in it again.
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